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CrossMark

Orientation: Organisations are turning to the Internet in search for talent. A constituency
often targeted are those students nearing the end of their tenure of study who are making a
transition into the working world. Given this, it is important to understand not only those
factors that influence the use of the Internet within the Human Resources (HR) talent search
process, but also how such factors relate to actual intent to apply for jobs.

Research purpose: Drawing on the Unified Theory of Acceptance and Use of Technology
(UTAUT) model, the study investigates factors that influence the adoption of the Internet for
purposes of job seeking.

Motivation for the study: Calls have been made for research that investigates factors that
influence the intention to use the Internet to apply for jobs in developing countries such as
South Africa.

Research approach, design and method: The study used the quantitative approach (relying
on a survey) to test the hypotheses into factors that influence the use of Internet for the
purpose of job seeking amongst a sample of 346 prospective job seekers in their final year of
study at a South African university.

Main findings: Through correlation and regression analysis, findings reveal a positive
relationship to exist between (1) performance expectancy with intention to use the Internet
to apply for jobs, (2) effort expectancy with intention to use the Internet to apply for jobs,
(3) individual effort expectancy and performance expectancy and (4) individual trust and
the intention to use the Internet for job seeking. However, no relationship was found to exist
between facilitating conditions and intention to use the Internet for job seeking.

Practical/managerial implications: The findings magnify the role of salient factors in the
intention to use the Internet for job-seeking purposes. Efforts from applicants, universities,
recruitment agencies and organisations, potentially, have an effect on the intention to use the
Internet for job-seeking purposes. Such efforts may enhance the students’” online experience
and minimise problems that accompany technology adoption for the purposes of recruitment.
Findings from this research may help enhance the online recruitment experience both from
the end-user and recruiter perspective.

Contribution/value-add: The study contributes to the recruitment literature in three ways:
Firstly, UTAUT is shown to be a useful framework to explain final-year, job-seeking students’
intention to use the Internet to apply for jobs. Furthermore, the findings illustrate the value
of the UTAUT as a model useful in enhancing understanding on intentions. Secondly, the
study places focus on the human factor rather than facilitating conditions as important
issues regarding intention to use the Internet to apply for a job. Finally, based on these
findings, future angles of research that have academic and practitioner implications are
proposed.

Introduction

In South Africa, from a Human Resources Management (HRM) discipline, there is growing
empirical focus on the role of technology (e.g. Adams & De Cock, 2015; Chinyamurindi &
Louw, 2010; Erasmus, Rothmann & Van Eeden, 2015). One such technology is the Internet and
its role on the HRM function, particularly recruitment, as it is tasked with the responsibility of
attracting staff into the organisation (O’Meara & Petzall, 2013).
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The Internet has revolutionised the means by which people
communicate, socialise, conduct their businesses and search
for jobs (Suvankulov, 2010). This has enabled people
to engage in information acquisition and dissemination,
networking, business and commerce regardless of their
geographic location (Leiner et al., 2013). Access to and use
of the Internet appears to be higher in developed countries
as compared to developing countries which are usually late
adopters when it comes to Information and Communication
Technology (ICT) (Pejovic et al., 2012).

However, Internet usage suggests a growing usage in
developing countries such as South Africa. Internet World
Statistics (2013) highlights that Internet usage in Africa is on
the rise, with South Africa ranked number three in the top 10
countries that use the Internet on the continent. Furthermore,
Internet usage by individuals was reported to have increased,
especially in households as more people access the Internet
through their mobile phones (ICT Facts & Figures, 2013).
Given this, it comes as no surprise that South Africa is setting
the trend on the African continent in terms of Internet usage
by individuals (South Africa Good News, 2013).

This study focuses on investigating factors that influence
the use of the Internet for job-seeking prospects amongst a
sample of final-year students. The rationale for this study is
motivated by three factors. Firstly, the Eastern Cape province
is one of the poorest provinces in South Africa (Pejovic et al.,
2012), experiencing a high rate of unemployment, especially
amongst the youth (Statistics South Africa, 2013). Given
that more companies are turning to online recruitment in
South Africa (Pavon & Brown, 2010), understanding the
adoption of online recruitment, especially amongst job-seeking
youths, may minimise the problem of high unemployment.
Second, empirical evidence shows that the success of
technological adoption is dependent on its full utilisation
(e.g. Chinyamurindi & Louw, 2010; Chinyamurindi & Shava,
2015; Hsiao & Yang, 2011). Paying attention to the factors that
influence the adoption of the Internet for job-seeking
purposes may enhance not only the experience of using
online recruitment portals but also affect intention to use
such channels. Finally, given that the study is framed within
a job-seeking context, understanding the factors that
influence the use of Internet for job-seeking purposes may
help employers and recruitment agencies enhance the online
job search process, thereby realising potential benefit. Thus,
this study has the value of improving an understanding on
the factors that influence the use of the Internet for job-
seeking purposes especially within a South African context
where Internet usage has increased (Shava, Chinyamurindi &
Somdyala, 2016).

This article follows a set structure. First, this research is put
into context. Second, the theoretical framework underlying
this study is presented, thus leading to the research
hypotheses. Third, the research design and methodology
section follow. Finally, the results, discussion and a conclusion
are presented.
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Research purpose and objectives

The adoption of technology, especially within Higher
Education (HE) and the corporate setting, is gaining
popularity (Chinyamurindi & Louw, 2010; Omoniyi &
Quandri, 2013; Shava et al.,, 2016). This popularity fits
within a local and global agenda where the impact of
technology in the creation, dissemination and evaluation
of knowledge is prioritised (Rienties, Brouwer & Lygo-
Barker, 2013). Furthermore, technology, especially in rural
communities, is argued as important as it meets challenges
such as geographical barriers, thus allowing students to
connect with the world (Baraghani, 2007). The authors of
this article work within the context of a rural university
where students rely a lot on the Internet to connect with the
world. With regard to job seeking, most of the students on
campus rely on the Internet and use online recruitment for
the purpose of applying for jobs. This is because of the
reality that these students face as they are far from major
centres where they can apply for jobs. The researchers’
interest was on understanding those factors that influence
how final-year job-seeking students use the Internet,
particularly for purposes of online recruitment. The overall
research question that guided this study was: What factors
(given the South African HE context) influence the adoption of
the Internet for job-seeking purposes amongst a sample of final-
year students? The next section presents the theoretical
background on which this research is based.

Theoretical background

The Unified Theory of Acceptance and Use of Technology
(UTAUT) is adopted as the theoretical lens in this research.
The UTAUT framework assesses the factors that influence
the adoption of the Internet as a job-seeking tool because
it incorporates different constructs from various models
on technology adoption which include the Technology
Acceptance Model (TAM) (Venkatesh, Morris, Davis & Davis,
2003). The UTAUT model is argued by Hwang and Schmidt
(2011) as a useful tool that can aid in understanding factors
that influence technology usage. The UTAUT framework
consists of four main constructs: (1) performance expectancy,
(2) effort expectancy, (3) social influence and (4) facilitating
conditions (Venkatesh et al., 2003). Calls have been made for
more studies that investigate the UTAUT framework in
various contexts (Dehzad, Hilhorst, De Bie & Claassen, 2014).
The UTAUT framework is believed to have evolved from the
TAM to include trust as a construct (Gefen, Karahanna &
Straub, 2003). This is because trust is important when it
comes to using the Internet as this affects users’ technology
acceptance (Pavon & Brown, 2010). This has led to calls for
testing the applicability of the UTAUT as a predictor of
human behaviours in various contexts (Ghalandari, 2012).
This is a gap this research seeks to fill within a South African
context.

Literature review

Recruitment is a process undertaken by an organisation to
attract qualified job seekers suitable for the available job
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vacancies (O’Meara & Petzall, 2013). Prior to the Internet
era, information was difficult to come by (Teoh, Tan &
Chong, 2013). This often made it difficult for the individual
to make decisions, especially around job applications.
Subsequently, the Internet has greatly helped job seekers
acquire information that can positively affect their job and
career prospects (Suvankulov, 2010). The reason for this is
that the Internet provides information while meeting barriers
such as geography, time zones and physical barriers that
affect the individual (Chinyamurindi & Louw, 2010). Thus,
within a HE context, students seeking employment can
search for jobs, compile company information and even get
in touch with potential employers with great ease (Dhamija,
2012). Thus, through online recruitment that affects the
individual, potential advantages can be realised for both the
student and the recruiter (Dhamija, 2012).

Recruiters can also use the Internet to enable organisations
to realise their growth and capacity to attract quality
expertise with regards to appropriate levels of knowledge,
attitude and aptitude and quantity of HR at any specified
time (O’Meara & Petzall, 2013). The characteristics that are
inherent to the Internet enable employers to contact
candidates at any time of the year since having the right
person at the right place and at the precise time is crucial for
any organisation (Teoh et al., 2013). Many factors influence
the adoption of the Internet for job-seeking purposes. Pavon
and Brown (2010) identified saliently based on the UTAUT
framework: performance expectancy, effort expectancy, trust
and facilitating conditions as key factors, especially within a
South African context, influencing the behavioural intention
and actual usage of the Internet.

Performance expectancy of the Internet

Performance expectancy (PE) is defined as the beliefs that
individuals hold about the technology system, thereby
assisting them in attaining a desired output (Venkatesh et al.,
2003). Within the context of work, PE can be defined as the
belief that job seekers hold about the Internet in aiding the
job-seeking process (Dhamija, 2012). This expectation is
rooted in the underlying premise that technology serves a
utility value (Datta, 2011). It can therefore, either be deemed
to be useful or not (Arpaci, 2014). Thus, PE can be positioned
as a driving influence towards behavioural intention
(Yu, 2012). Conversely, if this driving influence is absent,
individual intention to use the Internet for the purpose of job
seeking may be impeded (Pavon & Brown, 2010).

With regard to usage of the Internet for job seeking, PE can be
a salient determinant. Coiro and Dobler (2007) argue that
student skills, when using the Internet, determine the
experience of using the Internet. The absence of such skills may
result in not only difficulty for the student but also in a process
that is time-consuming, subsequently affecting the intention to
use the Internet for job seeking (Kanchanatanee et al., 2014).
Therefore, as a precursor to PE in using the Internet for job
seeking, students need skills and a motivation in relation to
the task before them (Leiner et al., 2013).
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Taiwo and Downe (2013) carried out a meta-analysis of
empirical research using the UTAUT as a predictive model;
findings showed PE to be a strong predictor of the intention to
use Information Systems (IS). However, previous studies
such as that of Pavon and Brown (2010) only investigated
relationships between elements of the UTAUT using skilled
job seekers within the South African Information Technology
(IT) industry. Calls have been made to be expansive in not
only understanding constructs such as PE as part of the
UTAUT but also using varying sample groups and contexts
(Ghalandari, 2012). This has led to studies showing PE to
influence intention to use the Internet in contexts such as the
banking sector (Yu, 2012); social media (Gruzd, Staves & Wilk,
2012) and within a HE context (Brown & Licker, 2003). Based
on this literature, the following was hypothesised:

e Hypothesis 1: Performance expectancy has a positive
effect on the intention to use the Internet for job seeking.

Effort expectancy of the Internet

Effort expectancy (EE) is defined as the extent to which an
individual finds the use of technology in general as easy to
use with minimal effort (Davis, 1989). Generally, it has been
found that easier it is to use technology in any context the
more favourable the intention to use the technology (Chu,
2013). Thus, EE extends towards constructs in the TAM
and UTAUT such a perceived usefulness and behavioural
intention to use (e.g. Chinyamurindi & Louw, 2010;
Chinyamurindi & Shava, 2015; Ghalandari, 2012; Park, 2010;
Shava et al., 2016).

Previous research has found EE to be influenced by factors
such as ease of navigation of the Internet (Cober, Brown,
Levy, Cober & Keeping, 2003), aspects of website usability
and visibility (Gibson & Swift, 2011; Musa, Meso & Mbarika,
2005) and how user friendly the experience is (Tong, 2009).
The underlying premise here is that a system or website for
job-seeking prospects is easy to use when the user deems it
beneficial in relation to the activity and task before the
individual (Taiwo & Downe, 2013). Thus, EE has an indirect
effect not only on user adoption of technology but the
experience and expectation of using the technology (Zhou,
Lu & Wang, 2010). Based on the literature reviewed, the
hypotheses were set as follows:

* Hypothesis 2a: Effort expectancy (ease of use) has a
positive effect on the intention to use the Internet for job
seeking.

* Hypothesis 2b: Effort expectancy (ease of use) has a
positive effect on performance expectancy of the Internet
for job seeking.

Trust in the Internet

Awuah (2012) argues that despite the possibility of a negative
experience while using technology, individuals are willing to
take a risk and use technology, this being a sign of trust. The
issue of trust, thus, emerges as an influencing factor towards
the intention to adopt technology. Within the job-seeking
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process, trust plays a part when it comes to submitting
personal information, especially over a channel such as
the Internet (Bonson-Ponte, Carvajal-Trujillo & Escobar-
Rodriguez, 2015). The trust issue comes in when the
individual perceives information submitted online as having
the potential of being compromised or being used for a
different purpose from the original intent (Jansen, Jansen &
Spink, 2005).

Given the concerns around trust, recruiters using online
recruitment need to constantly provide assurance to job
seekers (Khan, Awang & Ghouri, 2013). In this regard, trust
becomes an essential component that must be embedded
within online recruitment since it affects not only the
intention to use but can also be a basis for a competitive
advantage (Datta, 2011). In general, users with high levels of
trust can reveal more information than those with lower
levels of trust (Lin, 2011) and affect levels of adoption of
technology (Datta, 2011; Chu, 2013).

An added concern is how recruiters can use technology in
making further checks on job seekers outside what has been
submitted (Pavon & Brown, 2010). Thus, trust can exist as
determinant of technology usage, as there is no personal
relationship between the person submitting the information
and the one receiving it (Awuah, 2012; Datta, 2011; Escobar-
Rodriguez & Carvajal-Trujillo, 2014). Based on the literature
presented, the hypothesis is set as follows:

e Hypothesis 3: Trust has a positive effect on the intention
to use the Internet for job seeking.

Facilitating conditions of the Internet

Facilitating conditions (FC) are referred to as the degree to
which individuals perceive the availability of infrastructure,
whether organisational or technical, for the intended use
(Ghalandari, 2012). Facilitating conditions have been seen
to have a direct influence on one’s behavioural intention to
use technology (Venkatesh, Thong & Xu, 2012). Within a
South African context, facilitating conditions have been
found to influence technology adoption within the
corporate (Chinyamurindi & Louw, 2010) and HE sectors
(Chinyamurindi & Shava, 2015; Shava et al., 2016). Pavon
and Brown (2010) provide a summary of these conditions to
include: (1) convenience of Internet access (this could be in
terms of the places where one can use the Internet and
computers, for example at school, work or home), (2)
availability of Internet connectivity and (3) the speed with
which one can access the Internet.

Im, Hong and Kang (2011) found that FC, especially those
around the Internet access, to vary because of the level of
development in the country. In such a case, favourable FC
may lead to a greater acceptance of the Internet by users
(Lin, 2011; Pavon & Brown, 2006; Zhou et al., 2010). In the
context of this research, it is theorised that FC may affect not
only the intention to use the Internet for job seeking but also
the ensuing experience.
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In developing countries like South Africa, Internet
connectivity is slow and sometimes difficult to access
because of inadequate information technology infrastructure
that facilitates the transmission and distribution of the
invisible connection (Kalissa & Oostdijk, 2006). This has a
great effect on the usage of the Internet which, in turn,
influences the adoption of the Internet negatively (Musa et
al., 2005). Job seekers are consequently restricted to using the
Internet because of limited access. To avoid this, availability
of infrastructure that accommodates Internet users is
recommended (Lin, 2011).

Facilitating conditions are a construct intended to measure
user perceptions of the technology environment (Lin, 2011).
The authors also note that while it is true with most perceptual
constructs, the exact structure of FC may vary slightly
across technology studies. The consistent underlying focus,
however, is to investigate how an operationalised set of
environmental factors facilitates or impedes the use of some
technology (Chinyamurindi & Louw, 2010; Chinyamurindi
& Shava, 2015). For instance, a relationship has been found
between facilitating conditions and Internet usage habits
(Pavon & Brown, 2010), and the intention to participate in
virtual communities (Lin, 2011) and the use of electronic
commerce technologies (Datta, 2011). The hypothesis put
forth was:

e Hypothesis 4: Favourable facilitating conditions have a
positive effect on Internet usage habits.

These hypothesised relationships are described graphically
in Figure 1.

Research design
Research approach

A positivist approach was adopted in this research hinging on
the notion that ‘causes” determine the ‘outcomes’” (Creswell,
2014, p. 7). Subsequently, the research adopted a quantitative
design in answering the research question. Quantitative
studies can help provide description and make inferences
around numerical data generated (Creswell, 2014). In
gathering the data, the researchers made use of a questionnaire
given the advantage this instrument has in being cost-
effective and allowing the researchers the ability to reach a
large number of respondents as used in previous research
(Chinyamurindi & Louw, 2010). A convenience sampling
approach was used in this study. This was done to access
those respondents who were most accessible and available to
take part in the research (Churchill & Brown, 2010).

Performance expectancy H1
H2b 2
Effort expectancy 2
Behavioural intention to
Facilitating conditions Ha

http://www.sajhrm.co.za . Open Access

FIGURE 1: Research model.
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Research strategy

The instrument used a five-point Likert scale (ranging from
strongly disagree to strongly agree) and had 22 items. The
study hinged on the UTAUT model which is viewed as the
prime tool for testing the adoption of technology and has
been extensively used in various contexts (e.g. Cruz, Neto,
Munoz-Gallego & Laukkanen, 2010; Gruzd et al., 2012; Van
der Heijden, 2003). The questionnaire measured constructs
depicted in the theoretical model in Figure 1 concerning the
factors that influence the adoption of the Internet for job-
seeking purposes (San Martin & Herrero, 2012).

Students were informed of their rights and that participating
in the study was voluntary; ethical consent was shown
through signing an ethical agreement form. The researchers
also applied for institutional permission to conduct the study
and an ethical clearance certificate granted as an outcome of
this process. The university where the research was conducted
was running a series of job recruitment workshops targeting
final-year students within the Faculty of Management and
Commerce; these students were looking for employment
after their final year of studies. The location of this workshop
in one of the university campus buildings was a useful
platform to recruit respondents for the research. A total of 400
students were recruited during the 5-week period when the
research was conducted. A total of 346 questionnaires were
deemed usable as 54 questionnaires had missing data. This
yielded a response rate of 87%. An inclusion criterion was set;
respondents had to be registered with the participating
university and also in their full-time study within the Faculty
of Management and Commerce. A student card was used a
useful identifier of students who fit in the parameters of
the study.

Reliability test
Reliability

The researchers adhered to the issues of reliability and
validity, particularly when collecting, analysing and
interpreting the data (Creswell, 2014). The Cronbach’s
alpha coefficient was used to test for internal consistency
(Pallant, 2011). The argument by Santos (1999) was taken
into consideration that the higher the Cronbach’s alpha
coefficient, the more reliable the scale. Previous studies (e.g.
Pavon & Brown, 2010) reported the following in terms of
reliability of the scale: (1) FC —0.76, (2) Trust (TRST) - 0.72, (3)
EE - 0.74 and (4) PE - 0.84. In this research, the Cronbach’s
alpha coefficient was calculated for the 22-item questionnaire
and found to be 0.78. Furthermore, scales used in this
research and their resultant Cronbach’s alpha coefficients
are shown in Table 1.

TABLE 1: Cronbach’s alpha coefficients of instrument used for this research.
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Generally, the Cronbach’s alpha coefficients for the constructs
used in this scale were above the recommended threshold of
0.70 as deemed an acceptable reliability coefficient (Nunnally,
1978). A pilot study was used to pretest the questionnaire
amongst a sample of 20 students that were not included in
the main study. Suggestions and amendments from this
process were taken on board with regard to the main study.
These included aspects of simplicity and clarity of questions,
including a detailed suggestion of the need for an introductory
section of the questionnaire to help students. Furthermore,
two lecturers (one lecturing HRM and the other lecturing IS)
were also consulted to review a copy of the questionnaire
before it was used for data collection. This qualified the
instrument for face and content validity.

Data analysis

To test the hypotheses, a combination of regression and
correlation analysis was used. Regression analysis allowed
for the estimation of the relationships amongst variables
using techniques for modelling and analysing the relationship
between the dependent and one or more independent
variables (Kothari, 2004). Field (2013) asserts regression
analysis as a suitable means of analysis, specifically when
there is an outcome variable (dependent variable) and
predictor variables (independent variables). As a result,
hypotheses tests for the effects of the independent variables
(PE, EE, TRST & FC) to other dependent variables (INT &
TUSEH) were conducted.

To determine the effects of the variables, the Generalised
Linear Model (GLM) was used, and Spearman’s correlation
was used to test the strength between relationships of the
variables (Field, 2013). The correlation coefficient is a measure
used to evaluate the strength of the relationship between
independent and dependent variables (Kothari, 2004). The
values of the correlation coefficient range from negative one
to positive one. Positive one is considered to be a perfect
positive correlation, and this indicates that the relationship
between the independent and dependent variable is positive
and vice versa (Saunders, Lewis & Thornhill, 2009).

Research results and findings

Descriptive statistics about the data are presented in Table 2.
The majority (74%) of the respondents were female (n = 257),
while males comprised 26% of the respondents (n = 89).
Most of the respondents (66%) were within the 20-25 age
group (n = 228). Only 118 students (34%) were above
25 years. However, the sample had no respondents who
were below 20 years. The majority of the students were
Black (African) (90%, n = 310), while 10% of the respondents

Example item from scale

Scale Items Cronbach’s alpha coefficient
Behavioural intention to use 3 0.867
Performance expectancy 4 0.887
Facilitating conditions 3 0.844
Effort expectancy 3 0.725

“You intend to use the internet to look for work in the future’.
‘The internet is a useful tool for job seeking’.
‘You have the necessary resources to enable you to access the internet’.

‘The internet is easy to understand’.

http://www.sajhrm.co.za . Open Access
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were of mixed-race (n = 36). Neither Indian nor White
students were in the sample.

Concerning the methods of accessing the Internet, Wi-Fi was
more popular (92%, n = 320) than broadband that had only
8% of the respondents (n = 26). Respondents favoured Wi-Fi
because it was provided by the university, thus making it the
cheapest and most accessible means of accessing the Internet.
Respondents were asked how often they accessed the Internet
during different time intervals. Responses indicated that 98%
of the respondents used the Internet everyday (n = 340), while
8% of the respondents accessed it once a week (n = 6). Table 2
presents the demographic profile of the respondents and
their descriptive patterns around Internet usage.

Regression analysis

Table 3 reveals the results of the regression analysis. With
regard to hypothesis 1, the resulting F-value (F = 24.21; Pr >
F < 0.000) showed that the model was highly significant.
However, only 25.3% (R-square = 0.253) of the variation in
intention to use the Internet is being explained by the
explanatory variable. The parameter estimates output
showed that performance expectancy (estimate = 0.45;
t value = 5.42; Pr > |t| <0.0001) has a significant positive
effect on intention to use the Internet for job seeking.
Hypothesis 1 was, therefore, supported.

Concerning hypothesis 2a (see Table 3), the results are similar
to those obtained from the GLM on the first hypothesis. The
F-value (F = 24.21; Pr > F <0.0001) indicated that the model
was highly significant. However, only 25.3% (R-square =
0.253) of the variation in intention to use the Internet is being
explained by the effort expectancy variable. There is

TABLE 2: Demographic profile and description of Internet usage.

Demographic profile Frequency %
Gender

Female 257 74

Male 89 26
Age

20-25 228 66

Above 25 118 34
Ethnicity

Black (African) 310 90

Mixed race 36 10
Internet access method

Wi-Fi 320 92

Broadband 26 8
Internet usage habits

Everyday 340 98

Once a week 6 2

TABLE 3: Regression analysis results.
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significant evidence, at 5% significance level, to reject the null
hypothesis in favour of the alternative hypothesis (estimate =
0.31; t value =2.92; Pr> | t| = 0.0041). Effort expectancy (ease
of use), therefore, has a positive effect on the intention to use
the Internet for job seeking. Based on the results, hypothesis
2a was supported.

With regard to hypothesis 2b (see Table 3), the resulting
F-value (F =9.03; Pr> F = 0.0031) showed that the model was
significant. However, only 5.8% (R-square = 0.058) of the
variation in performance expectancy is being explained by
effort expectancy (ease of use) in the model. The parameter
estimates output showed that effort expectancy (ease of use)
has a positive significant effect on performance expectancy
of the Internet for job seeking (estimate = 0.31; ¢ value = 3.00;
Pr> Itl =0.0031). Hypothesis 2b was supported.

Concerning hypothesis 3 (see Table 3), the resulting F-value
(F = 5.46; Pr > F = 0.0209) showed that the model was
significant. However, only 3.6% (R-square = 0.036) of the
variation in intention to use the Internet was explained by
the explanatory variable. The parameter estimates output
showed that trust (estimate = 0.21; f value = 2.34; Pr > It| =
0.0209) had a significant positive effect on intention to use
the Internet for job seeking. Hypothesis 3 was, therefore,
supported.

Finally, concerning hypothesis 4 (see Table 3), the resulting
F-value (F =1.69; Pr> F = 0.1960) showed that the model was
not significant. Only 1.1% (R-square = 0.011) of the variation
in Internet usage habits is being explained by favourable
facilitating conditions in the model. The variable estimates
output showed that favourable facilitating conditions had no
significant effect on Internet usage habits (estimate = 0.24;
t value = 1.30; Pr > Itl = 0.1960). Based on the results,
the hypothesis was not supported.

With regard to correlation analysis, Table 4 presents the
results of the analysis conducted. In summary, performance
expectancy was correlated with the intention to use the
Internet and also the effort expectancy of the Internet for job
seeking. Furthermore, effort expectancy and trust had
significant correlation with the intention to use the Internet.
However, facilitating conditions had no significant correlation
with Internet usage habits.

Discussion

The focus of this study was on understanding those factors
that influence how final-year job-seeking students use the
Internet, particularly online recruitment, for this purpose.

Hypothesis Relationship Estimate F-value Pr>F tvalue Pr> |t| R-square
i PE-INTENT 0.45 24.21 <0.0001 5.42 <0.0001 0.253
2a EE-INTENT 0.31 24.21 < 0.0001 2.92 0.0041 0.253
2b EE-PE 0.31 9.03 0.0031 3.00 0.0031 0.058
3 TRST-INTENT 0.21 5.46 0.0209 2.34 0.0209 0.036
4 FC-IUSEH 0.24 1.69 0.196 1.30 0.196 0.011

PE, performance expectancy; INT, intention to use the Internet; EE, effort expectancy; TRST, trust; FC, facilitating conditions; IUSEH, Internet usage habits.
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TABLE 4: Correlation analysis results.

Hypothesis Spearman’s correlation V4 Supported
H1 0.43678 0.0001* Yes
H2a 0.33849 0.0001* Yes
H2b 0.25802 0.0017* Yes
H3 0.18064 0.0291* Yes
H4 0.11885 0.1531 No

*, significantly correlated at 5% sig level.

The UTAUT model was the main framework on which the
research was based. This section discusses the findings of this
work in relation to the extant literature.

Performance expectancy had a significant influence on
behavioural intention. The job seekers enjoyed the benefits of
using the Internet for job seeking. The benefits include ease in
identifying job advertisements and securing employment
faster. These benefits will motivate the job seekers to continue
using the Internet. These results are consistent with those of
previous research (Datta, 2011; Chu, 2013; Taiwo & Downe,
2013; Venkatesh et al., 2012; Zhou et al., 2010). The results
supported the applicability and the reliability of the UTAUT
model as a theoretical base, stating that performance
expectancy predicts the behavioural intention to use
technology (Venkatesh et al., 2003). Attaining desired goals
is, therefore, a necessity for job seekers to continue using the
Internet for job seeking.

Based on the results of this study, effort expectancy had a
significant influence on the behavioural intention to use the
Internet. Job seekers will use the Internet because of the ease
that comes with using the technology. If the Internet, however,
had been difficult to use, job seekers would likely look for
easier means for seeking employment. Some job seekers,
however, will look for jobs regardless of whether the Internet
or websites are easy to use or not. Suggestions were made on
how the relationship between effort expectancy and the
intention to use the technology can be strengthened by
incorporating moderating factors such as user’s attitude and
computer skills (Awuah, 2012; Venkatesh et al., 2003).

Effort expectancy was reported to have a positive effect on
performance expectancy of the Internet for job seeking. These
findings were supported by Pavon and Brown (2010) who
conducted a similar study of job seeking. Effort expectancy
was also reported to be a significant predictor of performance
expectancy. Users” perceptions about using mobile banking
should be improved by the service providers by providing
user-friendly websites, thus reducing effort expectancy
and enhancing performance expectancy (Park, 2010). More
research should be carried out for a better understanding of
the relationship between effort expectancy and performance
expectancy.

Users trust the Internet by sharing their personal information
and making purchases with their credit cards. This is
supported by previous research on the adoption of the
Internet for job-seeking purposes which observed that trust
had significant effect on intentions to use the Internet for job
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seeking, and it also had indirect influence on the actual usage
of the Internet (Pavon & Brown, 2010). Resources and
infrastructure were not important in determining whether or
not job seekers would use the Internet for job seeking. The
reason for this was that facilitating conditions (such as the
availability of a reliable Internet connection and resources
that support this) were reported to have no influence on
Internet usage behaviour for job seeking. Despite the fact that
job seekers might have the necessary resources and the
knowledge on how to use the Internet, this had no significance
on their decision to adopt the Internet.

Theoretical implications

There is more to what really motivates people to use the
Internet and in this study;, facilitating conditions were not one
of them. These results do not support the empirical findings
of the UTAUT model, and findings imply that the UTAUT
model does not always apply to every context of technology
acceptance. There is need to understand other factors that
motivate people to use technology. Some websites are easy to
use and others are not. The findings suggested that job
seekers are likely to use the Internet for job-seeking purposes
if it is easy to use. There is a need to learn how to navigate the
Internet so that no matter how difficult a website is to
navigate, job seekers should be motivated by their need to
find jobs. Knowledge of how to use the Internet will make job
searches easier.

Since the employers know what influences job seekers to use
the Internet for job-seeking purposes, it is the duty of the job
seekers to also understand how the employers select the
candidates for a certain job. This knowledge will alleviate the
job-searching pressure of the individuals as they are aware of
some of the expectations of the employers. The literature
suggested that online job seeking is more effective when
looking for jobs in any geographical location (Leiner et al.,
2013). However, traditional methods may appear to be more
effective when the job offer is in the local region. Job seekers
should, therefore, be able to distinguish between the two
methods and be able to choose the method that is more
beneficial given the different scenarios.

Practical implications

Using the Internet for job-seeking purposes might be the
easiest, cheapest and fastest way of finding jobs; however, job
seekers should not solely rely on online job searches for the
following reasons: Firstly, not all organisations advertise jobs
on the Internet. Job seekers should therefore also try and
incorporate other methods of job seeking which include, but
not limited to, using traditional methods such as print media
and visiting the organisations in person to submit their
curricula vitae. This is in support of the findings of the
research that facilitating conditions had no significant effect
on the Internet usage habits. By incorporating other methods
of job seeking, chances of securing jobs are high, especially
when one does not have Internet access or a device to access
the Internet.
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Limitations and future research

The study is limited to the context of tertiary education in South
Africa. The study focused on one of the universities in the
Eastern Cape province of South Africa, the University of Fort
Hare. Perhaps the findings of this research would be different
when the research is conducted in another province. For cultural
diversity, this study’s findings would have been enhanced if a
number of universities had participated. Furthermore, because
of limited time, data collection of the study was a once-off
procedure, and this prohibited the researchers from reporting
on trends in job seeking online over time.

This research can be conducted in developed countries so
that a comparison of the results can be carried out with the
results reported for developing countries. Such comparison
would assist in determining whether the socio-economic
state of a country plays a role. This comparison could also
help determine whether the UTAUT model is applicable in
both developed and developing countries. Qualitative
research methods can be used to develop a better
understanding of what really makes people reluctant to use
the Internet. These methods may assist in identifying other
factors that influence technology use, and this can lead to the
modification of the UTAUT model.

Conclusion

This study places importance on understanding factors
influencing the Internet for the purpose of job seeking
amongst a sample of final-year job-seeking students. Such an
investigation can be a useful precursor to interventions that
help and enhance job seekers as they use the Internet for the
purposes of searching for jobs. Furthermore, practitioners
such as website designers and recruiters can use the findings
of this research in helping design web-based platforms that
are user-friendly but can also promote and provide ease of
use. Notably, addressing the issues explored in this research
can buffer the negative experiences accompanying a complex
and emotive activity such as job seeking.
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